
AT L A N T I C  P R O V I N C E S  C H A M B E R S  O F  C O M M E R C E

apcc.ca
FEBRUARY 2010 Vol. 2 No. 2

• APCC Member Profile 
• Upcoming Events 
• Monthly Contest! 



People often ask me what it was like to have 
been born and raised in Montreal. I reply that it was an incredible gift. 
Along with all of those Stanley Cup Parades, the city was alive with great 
restaurants and an exciting nightlife, and we enjoyed the benefits of having 
one of the best business and arts communities in the country.

In retrospect, I realize that I was also blessed to have grown up in the inter-
cultural capital of Canada. The downtown, ethnically-unique quartiers – is-
lands amongst themselves with their own distinct cultural traditions – were 
threaded into a rich and loosely woven tapestry of humanity.

Even in my own neighbourhood – the suburbia of the Montreal’s middle-
class West Island – we took being “colour-blind” for granted. The family 
next door was Japanese. The folks across the street were Francophone. My 
childhood best friends were Lebanese and African-Canadian. We played 
alongside each other, celebrated birthdays together, attended the same 
schools and many of us have remained close to this day.

While Atlantic Canadians more than make up for the region’s lack of inter-
culturalism with their own sense of personality and charm, many of us now 
recognize the need to make the East Coast a more appealing destination for 
those “from away”.

Revising the federal and provincial immigration policies is only one piece of 
the puzzle, however. Expanding our perspectives and extending the hand 
of hospitality will not only go a long way towards resolving the projected 
labour shortage and healthcare crisis, but it will also bring a stronger sense 
of colour and flavour to our already vibrant landscape.

Sure, it is essential that we seek out the ties that bind us together as 
people, but it is also vital that we recognize and celebrate the diversity 
of our differences.

A la prochaine!
Stephen Patrick Clare, Editor.
sclare@apcc.ca 

In last month’s issue, I wrote about how moving into 2010 we must stay 
focused, steer a steady course and seize the opportunities we have to grow 
and prosper in this region. Technically, the recession is over, but economists 
tell us recovery is fragile and robust growth is still some way off. Successful 
business people know sitting back and waiting for good times to return is 
not an option; we must continually move forward. And so it is at APCC. We 
remain steadfast in our commitment to help create growth and prosperity 
in Atlantic Canada – our goal!

In Atlantic Canada, we are all aware we are small in numbers relative to 
the rest of the country and most certainly to the rest of the world. This can 
put us at a disadvantage when competing with much larger economies. 
Thankfully, most of us understand that working together we are stronger. 
However, when each Atlantic Province continues to focus on economic 
strategies for its province alone, we cannot expect to maximize our 
combined potential to grow and prosper.

Feelings remain in our region that as provinces we are competing with 
one another for people, investment, and jobs. Sure, there will always be 
competition at the micro level and competition is healthy in a capital-
ist, free-market system, but we need to acknowledge when we compete 
among ourselves as provinces, we are hampering our ability to leverage 
combined resources to maximize our potential to compete on the world 
stage. At APCC, we believe wholeheartedly regional cooperation is 
essential to foster growth and prosperity in Atlantic Canada. 

Historically, we know we have lagged behind the rest of Canada in 
population growth and economic productivity. And as long as our four 
small provinces continue to go it alone, the outcome will remain the same. 
Each of the Atlantic Provinces has developed or is working on its own 
strategies to attract newcomers, improve transportation infrastructure and 
promote green energy and conservation. But just imagine what regional 
strategies in these three areas could accomplish, and how much more 

effective we would be in maxi-
mizing our combined potential. 
To be sure there has been some 
cooperation to date, but so much 
more can be done. As a business 
community, we must encourage, 
seriously support, and celebrate 
any and all efforts by the prov-
inces to work together!

from
President’s

Monthly Contest
Its hockey season and the good folks at the QMJHL have given us two 
tickets to any home game of one of our great local junior teams (Hali-
fax Mooseheads, Cape Breton Screaming Eagles, PEI Rocket, Moncton 
Wildcats, Saint John Sea Dogs, Acadie-Bathurst Titan). Simply email me 
at sclare@apcc.ca and I will enter your name in a draw for the tickets to 
a game of your choice. Deadline for submission is February 19 and the 
winner will be contacted directly by email. Game on!

Congratulations to last month’s contest winner Sheila McKinnon of the 
Sydney and Area Chamber of Commerce!

Bill Denyar,
President & CEO, 
Atlantic Provinces 
Chambers of Commerce

http://www.gotravelcanada.com/stayandsee/


With all eyes on Haiti in recent weeks, the outpouring of support from 
around the world has been a reminder of our tremendous potential as 
people to help our global neighbours in need. In particular, former U.S. 
president Bill Clinton’s comments last week on Canada’s contribution to relief 
efforts as being “an inspiration to the world” were both a pleasant surprise 
and perhaps long overdue.

And while it is true that Canadians enjoy an international reputation for our 
generosity and our liberalism, many believe that attitudes here in Atlantic 
Canada still need some adjusting when it comes to opening our arms to the 
world.

“We just aren’t very good at it yet,” says Dr. Terry Murphy, vice president of 
academic research at Saint Mary’s University in Halifax and chair of the Me-
tropolis Project, an international forum on migration and diversity. “Cultur-
ally, socially, economically – the East Coast is still years behind the rest of the 
country when it comes to creating a multi-cultural society, especially in our 
smaller, rural communities.”

Much of that attitude, he believes, comes from our geography. “We have 
always been very regional in our perspective. Our thinking is still one of 
isolation, and therefore we are prone to sticking to ourselves and what is 
familiar to us.” 

Still, Murphy is quick to point out that Atlantic Canadians have made great 
changes in that attitude in recent years, and that we are, by and large, still 
steps ahead of our cousins south of the border when it comes to immigra-
tion issues.

“The United States is often referred to as a melting pot,” he explains. “Be-
cause they have an older and more established identity, people who come 

to live and work there are absorbed into what’s called ‘Americana’ and are 
encouraged to leave their pasts at the border.”

As Canada is still going through an “identity crisis” of sorts, he continues, 
Canadians are more open to making newcomers feel at home. “We accept 
and welcome diversity here. Entire neighbourhoods and communities are 
established by first and second generation immigrants who aren’t shy to 
celebrate their heritage.”

That, he says, is good for business. “It gives us a better opportunity to 
improve both the quality and the quantity of our workforce – and with the 
forecasted coming labour shortage – we are going to need those people if 
we are going to grow, and even maintain, our standard of living.”
And while many countries have been taking fewer immigrants due to the 
receding economy, Canada has moved in the opposite direction.

According to Statistics Canada between 240,000 and 265,000 new perma-
nent residents settled in the country in 2009 - the highest total in the past 
15 years. 

Things haven’t always been as welcoming for those seeking a better life, 
however, especially here in Atlantic Canada where the percentage of landed 
immigrants remains the lowest in the country at 2.4 per cent.

When Sylvia Ho arrived from Singapore to attend university in Nova Scotia 
30 years ago she was met with a number of challenges. “It was tough enough 
that my English skills were poor and that I was so far from home and didn’t 
know anyone, but the red tape I had to jump through was ridiculous.”

Although the Sydney-based graphic designer was allowed to remain in the 
country while she awaited ruling on her citizenship application, it was a full 

By Stephen Patrick Clare

Continued on next page...

http://www.buychambers.ca


10 years before she became a legal resident of Canada. “It was nerve wrack-
ing to say the least,” she recalls. “The whole time I lived in fear that I wouldn’t 
be permitted to stay.”

Perhaps interestingly, the only prejudice that Ho ever experienced had less 
to do with the colour of her skin than the economic impact she represented. 
“People would tell me that I was taking work away from the locals. My reply 
was, hey – I am a local.”

Rany Ibrahim had a similar experience when he moved to Halifax from Egypt 
in 2002. “As a businessman, it was very tough to make connections if you 
were from away,” shares the president and CEO of RSI Solutions, an interna-
tional trade relations firm in Halifax and Sydney. “There was – and to some 
degree still is – this inherent cautiousness of, or even suspicion towards, 
outsiders here in the Maritimes.”

Teaching part-time at Dalhousie University has given him a bird’s eye view of 
how those long-held attitudes are quickly fading away. “Kids are colour blind 
these days,” he explains. “They have grown up with globalization, the inter-
net and inter-culturalism, and so the differences aren’t nearly as apparent to 
them as they were to the preceding generations here.”

That, he says, bodes well for the region’s future. “It means that they are more 
inclined to stay and make themselves a part of the mosaic.”

In recent years, however, the term diversity has evolved to mean more than 
race, creed and cultural heritage. Religion, sexuality, and physical and mental 
disabilities are now recognized as being vital components of our communi-
ties and workspaces. 

David Gold has lived and worked in the Moncton area for close to 20 years. 
He has seen some big attitude changes over that time. “Moncton isn’t 
exactly the Jewish capital of Canada,” laughs the 56-year-old financial 
planner. “When my wife and I arrived here from Toronto in 1992 we felt like 
outsiders.”
The couple chose to get pro-active, immersing themselves in the greater 
community. “We joined clubs, volunteered our time, took French lessons,” he 
remembers. “Over time we realized that where we came from really didn’t 
have an impact on the friends we made or our work lives.”

Kimberly B. of St. John’s echoes the sentiment.

“I was terrified to come out of the closet about my sexuality,” she confides. 
“My family and friends all knew and were very supportive of my lifestyle, but 
I was concerned how it would affect my work situation. Many of my peers 
were very conservative.”

Opting to overcome her fears, Kim brought her longtime girlfriend with her 
to the staff Christmas party last year. “Nobody said a thing,” she recalls. “I’m 
sure there were a few whispers here and there, but it was like everyone just 
accepted it for what it was.”

Shortly after the holidays, her boss summoned her to his office. “I thought to 
myself this is it, I’m gone. Instead, he told me how proud he was of me, how 
much he admired my courage and how inspired he was with my leadership. 
And then he promoted me and gave me a raise.”

Terry Murphy says that stories like Kim’s are becoming the norm rather than 
the exception.

“It isn’t easy to change attitudes that have been present here for over 200 
years,” he admits. “Much of our thinking has been so deeply ingrained in our 
minds that we never stop to question it. But make no mistake – a change in 
perspective is happening here, and it couldn’t come at a better time.”

At the end of the day, he concludes, employers are more concerned about 
their bottom line than they are about the colour of someone’s skin, their 
spiritual beliefs or their sexuality. “Money isn’t prejudiced, it doesn’t have an 
opinion. And business leaders here in Atlantic Canada are recognizing that it 
doesn’t matter where you come from or what you believe or how you choose 
to live your life, it’s about who you are and how you contribute.”

http://www.dailybusinessbuzz.ca/


Continué sur la prochaine page... 

Au cours des dernières semaines, alors que tous les yeux étaient rivés sur 
Haïti, l’abondance d’appui du monde entier nous a rappelé le potentiel con-
sidérable que nous possédons à titre d’êtres humains pour aider nos voisins 
démunis du monde entier. En particulier, l’ancien président américain, Bill 
Clinton, a dit de la la contribution canadienne aux efforts de secours d’Haïti 
qu’ils constituaient une inspiration pour le monde. Ses commentaires peut-
être longuement attendus nous ont agréablement surpris.

Et même s’il est vrai que les Canadiens sont reconnus mondialement pour 
leur générosité et leur libéralisme, beaucoup croient que les attitudes ici au 
Canada atlantique ont besoin de changer lorsqu’il s’agit d’ouvrir notre cœur 
au monde.

« Nous ne sommes pas encore très bons dans ce domaine », dit Terry Murphy, 
vice-président à la recherche de l’Université Saint Mary’s de Halifax et 
président du projet Metropolis, un forum international sur la migration et la 
diversité. « Sur le plan culturel, social et économique, la Côte est accuse des 
années de retard par rapport au reste du pays lorsqu’il s’agit de créer une 
société multiculturelle, surtout dans nos collectivités rurales plus petites. »

Il croit qu’une bonne partie de cette attitude provient de notre géographie. « 
Nous avons toujours eu un point de vue très régional. Notre philosophie est 
axée sur l’isolement et, par conséquent, nous sommes portés à nous centrer 
sur nous-mêmes et sur ce qui nous est familier. »

Mais Terry Murphy s’empresse de souligner que les Canadiens de l’Atlantique 
ont beaucoup changé d’attitude au cours des dernières années et que nous 
sommes globalement quelques pas devant nos cousins du sud de la frontière 
au chapitre des questions d’immigration.

« On dit souvent des États-Unis qu’ils constituent un creuset des civilisa-

tions. Parce que les États-Unis ont une identité plus ancienne et plus établie, 
les personnes qui vont y habiter et travailler sont absorbées par ce que 
l’on appelle la culture américaine. On les encourage à laisser leur passé à la 
frontière. »

Et Terry Murphy poursuit que comme le Canada est toujours dans une sorte 
de crise d’identité, les Canadiens sont plus ouverts à l’accueil des nouveaux 
arrivants. « Nous acceptons et nous accueillons la diversité ici. Des quartiers 
et des collectivités complètes ont été constitués ici par des premières et 
deuxièmes générations d’immigrants célèbrent ans gêne leur patrimoine. »

Et à son avis, cela est bon pour les affaires. « Cela nous donne une meilleure 
occasion d’améliorer à la fois la qualité et la quantité de nos travailleurs. Et 
compte tenu de la pénurie de main-d’œuvre prévue, nous aurons besoin de 
ces personnes si nous voulons améliorer, voire maintenir, notre niveau de vie. 
»

Tandis que de nombreux pays ont accepté moins d’immigrants en raison de 
la récession économique, le Canada a fait le contraire.

Selon Statistique Canada, entre 240 000 et 265 000 nouveaux résidents 
permanents se sont établis au pays en 2009, un nombre record depuis les 15 
dernières années.

La situation n’a pas toujours été positive pour les personnes à la recherche 
d’une vie meilleure. Toutefois, surtout ici au Canada atlantique, le pourcent-
age de résidents permanents demeure le plus faible du pays, soit de 2,4 p. 
100.

Lorsque Sylvia Ho est arrivée de Singapore pour faire des études universi-
taires en Nouvelle-Écosse il y a 30 ans, elle a dû relever un certain nombre 
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de défis. « Ce fut une expérience assez difficile, car mes capacités en anglais 
étaient médiocres, j’étais si loin de chez moi et je ne connaissais personne. 
De plus, les formalités administratives par lesquelles j’ai dû passer étaient 
ridicules. »

Même si la conceptrice graphique, qui s’installa à Sydney, fut autorisée à 
demeurer au pays en attendant la décision concernant sa demande de citoy-
enneté, elle dut attendre dix années complètes pour devenir une résidente 
autorisée du Canada. « Le moins que je puisse dire, c’est que ce fut une 
expérience angoissante, rappelle-t-elle. J’ai vécu tout ce temps dans la peur 
de ne pas être autorisée à rester. »

Chose intéressante, le seul préjugé que Sylvia Ho ait eu à vivre ne touchait 
aucunement la couleur de sa peau mais la menace qu’elle représentait pour 
l’économie. « Les gens me disaient que je prenais le travail des gens d’ici. Et 
moi, je répondais : hé, je suis de la région. »

Rany Ibrahim a vécu une expérience semblable lorsqu’il a quitté l’Égypte 
en 2002 pour s’installer à Halifax. « À titre d’homme d’affaires, c’était très 
difficile de créer des liens en venant d’ailleurs, a expliqué le président et PDG 
de RSI Solutions, une société de commerce international ayant des bureaux 
à Halifax et Sydney. « Il y avait et il y a encore jusqu’à un certain degré 
cette prudence inhérente ou même ce soupçon à l’égard des gens venant 
d’ailleurs ici aux Maritimes. »

L’enseignement à temps partiel à l’Université Dalhousie lui a donné une 
vue d’ensemble de la manière dont ces attitudes de longue date sont en 
train de disparaître rapidement. « De nos jours, les jeunes ne portent pas 
attention à la couleur. Ils ont grandi avec la mondialisation, Internet et 
l’interculturalisme. Par conséquent, les différences sont loin de leur être aussi 
apparentes qu’elles l’étaient pour les générations antérieures.

À son avis, cela augure bien pour l’avenir de la région. « Cela signifie que les 
immigrants sont plus enclins à demeurer et à s’intégrer à la mosaïque. »

Mais au cours des dernières années, le terme « diversité » a évolué pour 
englober plus que la race, les croyances et le patrimoine culturel. La religion, 
la sexualité ainsi que les déficiences physiques et mentales sont maintenant 
reconnues comme étant des éléments vitaux de nos collectivités et de nos 
milieux de travail.

David Gold a habité et travaillé dans la région de Moncton pendant une 
vingtaine d’années. Il a vu d’importants changements d’attitude au fil du 
temps. « Moncton n’est pas vraiment la capitale juive du Canada, s’exclame 
en riant le planificateur financier de 56 ans. En 1992, lorsque mon épouse 
et moi sommes arrivés ici de Toronto, nous avions le sentiment d’être des 
étrangers. »

Le couple a choisi d’être proactif et de s’immerger dans la collectivité. « Nous 
avons joint des clubs, nous avons donné bénévolement de notre temps et 
nous avons suivi des cours de français, dit-il. Au fil du temps, nous avons con-
staté que notre lieu d’origine n’avait pas d’effet particulier sur nos nouveaux 
amis ou sur notre vie professionnelle. »

Kimberly B. de St. John’s fait écho à ce sentiment.

« J’étais folle de terreur à l’idée d’afficher mon orientation sexuelle, a-t-elle 
confié. Ma famille et mes amis étaient tous au courant et appuyaient mon 
mode de vie. Mais je m’inquiétais des répercussions sur ma situation profes-
sionnelle. Beaucoup de mes collègues étaient très conservateurs. »

Optant de surmonter ses peurs, l’an passé, Kim s’est présentée à la fête de 
Noël accompagnée de sa partenaire de longue date. « Personne n’a dit quoi 
que ce soit, a-t-elle dit. Je suis certaine qu’il y a eu quelques chuchotements 
ici et là, mais c’était comme si tout le monde acceptait ma situation telle 
quelle. »

Peu après les Fêtes, son patron l’a appelée à son bureau. « Je me suis alors dit 
: voilà, c’est fini, je devrai m’en aller. Mais à la place, il m’a dit qu’il était fier 
de moi, qu’il admirait mon courage et que mon leadership l’inspirait. Il m’a 
ensuite donné une promotion et une augmentation de salaire. »

Terry Murphy dit que les histoires comme celles de Kim sont en train de 
devenir la norme plutôt que l’exception.

« Ce n’est pas facile de changer des attitudes qui existent depuis plus de 
200 ans, admet-il. Une grande partie de notre pensée est si profondément 
ancrée dans notre cerveau que nous ne nous arrêtons jamais pour la mettre 
en doute. Mais ne vous méprenez pas. Un changement de point de vue est en 
train de se réaliser, et le moment ne pourrait pas être mieux choisi. »

À la fin de la journée, conclut-il, les employeurs s’inquiètent davantage au 
sujet de leur résultat net qu’au sujet de la couleur de la peau de quelqu’un, 
de ses croyances spirituelles ou de sa sexualité. « L’argent n’est pas la cible 
des préjugés, il n’a pas d’opinion. Et les chefs d’entreprise ici au Canada 
atlantique sont en train de constater que votre lieu d’origine, vos croyances 
et votre mode de vie ne sont pas importants. Ce qui importe, c’est qui vous 
êtes et comment vous contribuez. »



Gallery

Former N.S. environment minister Mark Parent (left) and 
Bill Denyar met with Rep. Melissa Walsh Innes, who has 
presented the  product stewardship bill to Maine legislature

Halifax Chamber of Commerce
New Business of the Year: 

Gold- CarShareHFX

Silver- The Hub Space People Innovation Inc. 

Bronze- CEDIF Management Ltd. 

Small Business of the Year: 

Gold- Lean Machine Healthy Vending Service Ltd.

Silver-  Nurtured (Nurtured Products for Parenting Inc.)

Bronze- Biscuit General Store

Business of the Year:

Gold- Ocean Nutrition Canada Limited

Silver- Clayton Developments Limited

Bronze- Lydon Lynch Architects Ltd. 

Business Person of the Year, 

Gold- Peter Conlon, Nautel Ltd.

Silver-  Gordon Stevens, The Uncommon Group of Companies

Bronze-  Mike Hachey, Egg Films and Hatch Post

Oromocto Chamber of Commerce
Award Winners:

Anne Grant, Anne’s Wedding Apparel

Greg Long, Giant Tiger-Tora Oromocto

Tara Westman, MacWest TrainingOromocto Chamber award winner, Anne Grant

Bay St. George Chamber of Commerce 
Ian Stokes (left), owner-operator of Western College in Stephenville, 
NL, accepts the Leo Bruce award for Entrepreneurial Excellence 
from Mel Dean (right) of the Bay St. George Chamber of Commerce. 
The award is presented to a business person who has demonstrated 
the entrepreneurial spirit, growth and diversity in his or her business, 
involvement in the community, and has had a positive impact 
on the Bay St. George area.

In a recent visit to Augusta, Maine, APCC President & CEO 
Bill Denyar attended the State of the State address amd 
met with Governor John Baldacci

Business Award Winners

http://www.allstate.ca/apcc


This Month’s Question:
In your opinion, do we need to adjust our immigration 
policies? If so, why? If not, why not?

“Our population is in decline. Maintaining our standard of living is not pos-

sible with a reduction in the population i.e. our tax base. This base is critical to 

improving our health care and education systems. We believe a change in 

the immigration policy will allow us 

to use our resources to attract the 

highly skilled home base entrepre-

neur. This will not only increase our 

population base but at the same 

time diversify and help stabilize our 

economy.” 

- Jim Spencer, vice president, 
Shelburne and Area Chamber 
of Commerce.

“I did some research on this topic 

recently and what I discovered was 

very confusing to say the least. On 

the one hand, we are telling people 

from other countries who want to 

come to Canada that they cannot 

achieve landed immigrant status without a proper job or career, while on the 

other hand we are telling them that they can’t have a job or career without 

landed immigrant status. So yes, we need to re-examine our immigration poli-

cies and make some adjustments.” 

– Albert E. LeBlanc, president of the 
Chambre de Commerce de Cap-Pele/Beaubassin.

“Both the federal and provincial governments have proven themselves to be 

fairly inept at reading the mood of immigrants and everyday Canadians and at 

assessing the economic impact of their current policies. I think it is up to the 

business community to take the lead on this issue – especially here in Atlantic 

Canada – by making it a more welcoming business environment for those to 

looking to live and work in the country. Eventually the public sector will be 

forced to get on board.” 
- Rany Ibraham, president and CEO of RSI Management 
Solutions, and a member of the Sydney and 
Area Chamber of Commerce.

SayyourHave

“My understanding of the current situation is that the governments are 

only now starting to recognize the impending impact of the coming labour 

shortage and are looking to make changes to policy sooner rather than later. 

Businesses and lobby groups have been bringing this issue to the table for a 

number of years, and are forcing our politicians to mobilize, discuss and act 

with greater expedience. Time will tell whether they can make the necessary 

revisions in time to lessen the impact, but even so, it might be a case of better 

late than never.” 

– Barb Stegemann, president and CEO of 
The 7 Virtues Communications Group, 
and an APCC associate member .

Atlantic Canadian chamber 
of commerce and board of 

trade members weigh in on 
the issues of the day

Now there’s a new way to help your business do better.
Introducing BMO® SmartStepsTM for Business.

Start with a free, customized online assessment to see the areas where your business could do even better.

To start today visit bmo.com/smartsteps or contact the Atlantic Division Commercial Banking Team at 1-877-262-5907.

http://www.bmo.com


 

 
APCC Member-to-Member Market  
 

We are pleased to announce an exciting new program for you, our APCC 
members! In addition to the valuable business benefits offered through our 
Affinity Program, we now offer to you the APCC Member-to-Member 
Market (M2M Market)! 
 

The new APCC M2M Market will have a home on our website at 
www.apcc.ca under the “Members Only” section, and will feature 
products and services geared toward you as a consumer. These 
offers will come from APCC corporate members, and be made 
available to you and your members. 
 

The premiere offers on our M2M Market are from Eco Home 
Solutions and Provincial Airlines Charters!! Visit our website 

or click on the photos to learn more! 
 
Please note: Offers to be posted for the M2M 
Market are to be sent in a pdf format, or with a link to 
an offer-specific website landing page. M2M Market offers can be submitted 
to promo@apcc.ca by any APCC corporate member and are subject to 
approval by APCC. 
 
-------------- 
 
 

Member-to-Member Market des CCPA  
 

Nous sommes heureux d’annoncer que nous offrons un nouveau programme 
passionnant pour vous, les membres des CCPA! En plus des avantages 
commerciaux de première importance de notre Programme Affinité, nous vous 
offrons maintenant le programme Member-to-Member Market des 
CCPA, un marché à l’intention des membres! 
 

Le nouveau M2M Market, qu’on trouvera sous la rubrique « Members Only » de notre 
site Web (www.apcc.ca) mettra en vedette des produits et services qui vous sont destinés 
à titre de consommateur. Ces offres proviendront des membres collectifs des CCPA. 
Elles vous sont destinées à vous et à vos membres. 
 

 Les premières offres  de notre M2M Market proviennent d’Eco 
Home Solutions et de Provincial Airlines Charters! Visitez 
notre site Web ou cliquez sur les photos pour en apprendre 
davantage!  
 

Attention : Les offres à afficher sur le M2M Market doivent être 
transmises en format pdf ou comporter un lien vers une page de renvoi 
de site Web propre à une offre. Les offres destinées au M2M Market 
peuvent être transmises à l’adresse promo@apcc.ca par tout membre 
collectif des CCPA et sont sous réserve de l’approbation des CCPA. 

http://shared1.jvds.com/~apccca/uploaded_files/YHZ%20New%20Destinaitions.pdf
http://shared1.jvds.com/~apccca/uploaded_files/boiler%20jacket%20promo%20french.pdf
http://shared1.jvds.com/~apccca/uploaded_files/boiler%20jacket%20promo.pdf


http://www.adilimited.ca


“The price of the democratic way of life is a growing appreciation of people’s 
differences, not merely as tolerable, but as the essence of a rich and rewarding 
human experience.” – Jerome Nathanson

“We have become not a melting pot but a beautiful mosaic; different people, 
different beliefs, different yearnings, different hopes, different dreams.” – 
Jimmy Carter

“What divides us pales in comparison to what unites us.” – Edward Kennedy

“We all should know that diversity makes for a rich tapestry, and we must un-
derstand that all the threads of the tapestry are equal in value no matter what 
their colour.” – Maya Angelou

“Variety is the spice of life.” – Anonymous

 “As long as the differences and diversities of mankind exist, democracy must 
allow for compromise, for accommodation, and for the recognition of differ-
ences.” – Eugene McCarthy

7.1: Atlantic Canada’s share, by percentage, of the Canadian population.

2.4: Atlantic Canada’s share, by percentage, of immigration in Canada in 2007.

4.4: The amount, in millions of dollars, that the federal government and the 
provincial governments of Nova Scotia, New Brunswick, Prince Edward Island, 
and Newfoundland and Labrador have jointly invested in regional immigration 
programs since 2006.

5,700: The number of newcomers that came to Atlantic Canada to live and 
work between 2002 and 2007.

74: The increase, by percentage, of the number of immigrants living and 
working in Moncton over the last seven years. 

50.2: The increase, by percentage, of the number of immigrants living and 
working in Charlottetown over the last seven years. 

44.8: The increase, by percentage, of the number of immigrants living and 
working in Halifax over the last seven years.

7.4: The percentage of immigrants that make up the population of 
Greater Halifax

By The Numbers

Quotables

“Human diversity makes tolerance more than a virtue; it makes it a require-
ment for survival.” – Rene Dubos

“We may have different religions, different languages, different coloured skin, 
but we all belong to one human race.” – Kofi Annan

“There are no nations! There is only humanity. And if we don’t come to 
understand that right soon, there will be no nations, because there will be no 
humanity.” – Isaac Asimov

“Peace is not unity in similarity but unity in diversity, in the comparison and 
conciliation of differences.” – Mikhail Gorbachev

“One day our descendants will think it incredible that we paid so much atten-
tion to things like the amount of melanin in our skin or the shape of our eyes 
or our gender instead of the unique identities of each of us as complex human 
beings.” – Franklin Thomas

“United we stand, divided we fall.” – Aesop

CANADA’SCANADA’S PLAN FOR 
EMPLOYEE BENEFITS
PLAN FOR 
EMPLOYEE BENEFITS

See why over 25,000 business owners have selected
the Chambers Plan for their employee benefits. 

VISIT➜

45.7: The percentage of immigrants that make up the population of 
Greater Toronto.

39.6: The percentage of immigrants that make up the population of 
Greater Vancouver.

20.6: The percentage of immigrants that make up the population of 
Greater Montreal.

22: The number of Canadian-born citizens, by percentage, aged 22-54 
who have a university degree.

37: The number of immigrants, by percentage, aged 25-54 who have 
a university degree.

5,068,100: The number of estimated visible minorities in Canada.

200: The estimated number of groups of ethnic origin in Canada.

16.2: The percentage of the Canadian population made up by visible
minorities.

Sources: Statistics Canada, Atlantic Institute of Market Studies.

Diversity
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In late November 2009, the Government 

of Canada and Province of Nova Scotia 

announced a combined investment of 

$600,000 to help Nova Scotian com-

munities target, attract and host new major events. The creation of Events Nova 

Scotia is a progressive step forward in positioning Atlantic Canada as a destina-

tion of choice. 

On behalf of TCL’s board, staff, and our Events Nova Scotia partners, I would like to 

thank the Honourable Peter MacKay and the Honourable Percy Paris for making 

this happen. 

The idea for Events Nova Scotia was born out of the success Trade Centre Limited 

(TCL) had in attracting international events to Halifax, from The Rolling Stones to 

the IIHF World Hockey Championships. We realized we could extend this model 

out into the rest of the province and help the economies of rural Nova Scotia.

The idea that we are stronger in Halifax if the rest of Nova Scotia is strong in 

attracting events can be taken further. Extend that idea throughout all of Atlantic 

Canada. Rural communities throughout Atlantic Canada have been seeking new 

ways to reverse out migration and to attract young people and new, clean indus-

tries to their communities. Major events have been proven to boost economies 

and attract newcomers. Now as we take this successful model out into rural 

N.S., imagine if we could partner and work together to do this for all of Atlantic 

Canada. I do. 

Major events are and will continue to be a core part of the experience we offer to 

attract new visitors, new investments and new opportunities. Strengthening our 

ability to bid for and host major events is essential to the sustainable growth of 

Nova Scotia’s economy and will help fuel the growth of the Atlantic region. Major 

events create jobs, generate tax dollars and lead to investments in the social pro-

grams and infrastructure that help create healthy communities. In short, event 

hosting is one of the best tools for economic development. 

       Events
Nova Scotia 

With three decades of event-hosting experience, TCL will implement the Events 

Nova Scotia project with Nova Scotia regional development authorities and 

provincial cultural, sport and tourism organizations. The primary focus is to 

attract new major events that take advantage of our unique strengths. 

Here is how we do it: 

We prioritize key event sectors to target and develop plans to attract new events 

from these sectors;

We establish consistent measures to evaluate the economic 

return generated by major events; 

We work with communities across the province to build expertise and share best 

practices; and, 

We implement a marketing strategy to uniquely position Nova Scotia as a leading 

major event destination. 

Just one major event can be a catalyst for change in our communities. This sum-

mer’s 2009 ICF Canoe Sprint World Championships is one example of the impact 

events have on our province. Attracting 2,400 out-of-town visitors, this event 

generated net economic activity (GDP) of $6.9 million throughout Nova Scotia 

and showcased our ability to host international caliber events. It’s time for more 

events like this. 

Events Nova Scotia will leverage our collective talents so that we can successfully 

bid for more events, win more events and host more events. Working together, 

we can solidify our position as an emerging international destination for event 

excellence. Let’s embrace this opportunity to foster a stronger, healthier economy 

in Atlantic Canada. 

Scott Ferguson is CEO of the Trade Centre Limited, Halifax.



http://www.atlanticprosperity.ca


February 9: 
Nova Scotia Chambers of Commerce is partnering with the N.S. Association of Regional Development Authorities and the Union of Nova Scotia Municipalities to offer 

a one-day Population Forum.  The purpose of the forum is to discuss strategies to address labour shortages and declining populations of rural communities in Nova 

Scotia. It will be held at the Old Orchard Inn in Greenwich. For more information, please contact Trish Petrie by phone (902)895-6329 

or email trish@nschamber.ca. 

February 11: 

The Saint John Board of Trade will hold a luncheon with guest Don Mills, president & CEO, Corporate Research Associates Inc. 

Visit www.sjboardoftrade.com to reserve your spot!

February 16:
The Halifax Chamber of Commerce presents the Hon. Marilyn More, minister of labour and workforce development for Nova Scotia. 

For more information please visit www.halifaxchamber.com 

February 22:
The Truro and District Chamber of Commerce is hosting a luncheon with Finance Minister Graham Steele. For more information, 

please visit www.trurochamber.com 

February 26:
The Greater Charlottetown Area Chamber of Commerce presents its 2nd Annual Corporate Curling Challenge Bonspiel. Call 902-628-2000 for more information or to 

register your team, or visit www.charlottetownchamber.com.

March 25 & 26: MARK YOUR CALENDAR!
Atlantic Provinces Chambers of Commerce Spring Forum And Quarterly Membership Meeting will be held in Halifax.  

Please keep visiting www.apcc.ca as details will be added soon! 

May 14 & 15, 2010:
The Atlantic Provinces Chambers of Commerce together with co-host the Fredericton Chamber of Commerce will hold the Atlantic Prosperity Summit, APCC’s 2010 

Conference and AGM, at the Crowne Plaza Fredericton Lord Beaverbrook Hotel. Mark your calendars and watch www.atlanticprosperity.ca for more details!!! 

Do you have an event that you would like to see listed in the POST and on the APCC website? Please email your event details to tdauphinee@apcc.ca.

UPCOMING EVENTS
throughout Atlantic Canada
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One strong voice for business in Atlantic Canada!
Atlantic Provinces Chambers of Commerce

325 Main St., P.O. Box 832, Kentville, NS  B4N 4H8
Tel: (902) 678-4218   Fax: (902) 678-7420

Email: post@apcc.ca
Website: www.apcc.ca

For advertising inquiries, please contact Peter Gildart 
at pgildart@apcc.ca or (902) 471-8205.

    
 

The Atlantic Provinces
Chambers of Commerce
Representing almost 16,000 businesses, the Atlantic Provinces 

Chambers of Commerce (APCC) is an alliance of more than 100 local 

chambers of commerce and boards of trade across Atlantic Canada. 

More than 80 of these businesses support APCC directly through our 

Corporate Membership Program. 

Corporate members join APCC because they want to work with us to 

promote growth and prosperity throughout the region. We at APCC 

invite you to partner with us as we build one strong voice for business 

in Atlantic Canada. And to ensure the voices of our corporate members 

are heard, our by-laws provide for seven corporate member director 

seats on our board of directors. 

Please join us as we strive to achieve our vision to be recognized as 

the region’s leading business organization; one that helps to create a 

vibrant business environment through the effective delivery of policy 

development and advocacy, the promotion of economic development 

initiatives, and member services.

For more information, please contact:

Peter Gildart

Vice President Business Development

(902) 252-7770

pgildart@apcc.com 

10Best Place to Live: 
The United Nations has often rated Canada as the best country in 
the world to live in. 

Prosperity: 
A fast growing, modern, industrialized nation, Canada offers unlim-
ited potential and opportunity. With the highest standard of living, 
Canada is one of the richest countries and keeps getting better. 

The Good Life: 
Canadians enjoy one of the highest qualities of life in the world. The 
clean environment makes for clean living. 

Job Market: 
At 8.5%, Canada’s unemployment rate is one of the lowest among 
industrialized nations, with hundreds of thousands of new jobs 
created each year. Canadians earn an average annual income of 
approximately $44,000. 

Low Tax and Inflation: 
Consistently decreasing taxes and one of the lowest inflation rates in 
the western world make for a resilient economy, and Canadians are 
taking home more each year. 

Business and Industry: 
Unlimited opportunities for development exist in the natural 
resources, manufacturing, construction, commerce, import /export, 
hi-tech and service industries. 

Quality Education: 
Offering free primary and secondary education and subsidized 
post-secondary studies, Canada spends more on education than any 
industrial nation. Canadian universities and colleges have an excel-
lent international reputation.

Health and Welfare: 
Canadians have access to social assistance programs, affordable 
housing and free healthcare. 

Safe and Secure: 
Community policing, strict gun control laws and a fair justice system 
make Canada safe and secure for everyone. Crime rates are among 
the lowest in the world and continue to decline. 

Multiculturalism: 
Canada encourages immigrants to retain their unique culture. No-
where else is there such a diversity of cultures existing together in a 
tolerant, peaceful society. 

1
2
3
4

5
6
7

8
9

10

Reasons Immigrants
Choose Canada

Top Ten

Source: Immigration Canada
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